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What is the #miltonyouth Project?
• Large‐scale youth feedback 
project

• Needs, wants, interests of 
youth 12‐19 years old

• Data for all  youth‐serving 
organizations

• Informing strategy, decision‐
making and future 
development



Why youth?

2006 2011 2016

Overall Population Youth Population

204% total 
population growth

227% youth growth



Why Youth?

• 14,940 youth (10‐19 years old) = 14% of Milton’s 
population

• Enhancing engagement and connections to 
support positive youth development

• Investing in Milton’s current and future 
consumers and contributors

• Post‐secondary campus in Milton will retain and 
attract more youth



Community Engagement

• 60 community 
partner 
organizations 

• 2,112 youth(1st Round)

+ 205 youth(2nd round)

• (Approximately 20% 
of all Milton Youth)

Community 
Group, 4, 7%

Art, 5, 8%

Sport, 7, 11%

Faith‐Based, 
7, 11%

Government, 
7, 12%

Education, 9, 
15%

Social Service, 
13, 22%

Private 
Business, 4, 

7%

Other, 4, 7%

Types of Partners

“Other” includes: camps, cultural groups, service 
clubs and venues



Community Outreach

Road Show ‐
Short‐Form 
Responses, 
910, 39%

Online ‐ Long‐
Form 

Responses, 
846, 37%

Follow‐Up 
Online Survey, 

205, 9%

Focus Group 
Participants, 
356, 15%



Trends/Hot Topics

• Strengths
• Nature/Parks
• Activities available
• Safe/Friendly/Community oriented

• Constructive
• Milton needs more things for youth to do (paid, free)
• Youth need a place to hang out
• Transit needs different routes, more frequent busses, and 
longer hours



Trends/Hot Topics

• Other
• Rural Milton youth often do not identify as part of Milton
• Youth feel Milton is less safe than it used to be, lots of 
concern for pedestrian safety
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Youth’s Perception of their 
Community

Youth Friendly Community Feel Safe in the Community

Feel welcome in the Community
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I feel mentally/emotionally
unsafe because of my
personal identity

I feel physically unsafe
because of my personal

identity

I feel unsafe because
physical spaces are unsafe

Sense of Safety by Population

Newcomer LGBTQ+ Visible Minority None



Involvement
0% 10% 20% 30% 40% 50% 60%

Sports (organized/league)
School Club

Volunteering
Part‐Time Job

Sports (pick‐up/drop in/self‐organized)
Leadership Roles (councils, executive teams)

Performing Arts
Visual Arts

Interest Group (environmental, social…
Faith Group

Cultural Group

Participation by Category



Involvement
0% 10% 20% 30% 40% 50% 60% 70%

I am good at it
The topic/activity interest me.

It is good for my physical health
It is good for my mental health

I want to meet new people
I am helping others
I feel like I belong

There are other people like me there
It is cool

My friends do it
My parents make me

Why do youth participate?



0% 10% 20% 30% 40% 50% 60%

I have lots of homework

Cost of program ($$)

I am already involved in other organized activities…

I have a part‐time job

Transportation is hard to arrange

Nothing gets in the way of participating

I am responsible for lots of chores at home.

I am responsible for minding my siblings

My parents don’t allow me to participate

There is nothing that interests me available

It is not cool to be involved

It is not part of my culture/religion

Barriers to Participation



0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

School

Friends

Social Media

Parents

Other things that I am involved in

Posters

Newspaper/Radio

Where do youth hear about opportunitites?
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Connection to Services

No Yes Yes, and I am connected with them



Bus System, 41, 24%

Youth‐Space, 38, 22%

Student Discounts, 22, 
13%

Youth‐Relevant Stores, 
17, 10%

Communication Plan, 
17, 10%

Volunteer 
Opportunities, 16, 9%

Sports Facilitites, 12, 
7%

Youth Events, 7, 4%
Pedestrian Safety, 1, 

1%

Priorities
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Using the Data:
Next Steps



What other data is available?

• Demographic data
• Participation/Involvement
• Communication Preferences
• Hang Outs/Welcoming Spaces
• Volunteering/Part‐Time Work trends
• Transportation Information



• Youth Desires – Youth Space, Youth Events, New 
Youth Activities

• Connectivity to Services/Supports
• Community Connectedness
• Youth perspective on skill development

Sign up to get a copy of the final report.
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Further questions or requests for 
data can be sent to:

Don.Crowder@milton.ca
905-878-7252 ext. 2220 


